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LGL Marketing
At lower grade levels, high-frequency words (HF), word recognition (WR), and phonics (PH) are the sub-tests with the most gains.

LGL Marketing
Students using more LGL ELA Edge had greater gains.
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Medium 0.89 1.85 0.97 0.50 0.41 1.02 104
High 0.81 1.89 0.87 0.62 0.44 0.83 39
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We see consistently greater gains for the medium and high LGL ELA Edge use groups.
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LGL Marketing
We see some shifts in third grade. As more and more students master decoding, the decoding gains flatten and the comprehension gains go up. 
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Notice the significantly greater gains in  Comprehension for the high usage group.
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Vocabulary (VO) and comprehension (CO) have greater gains in the high use group.  
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This site overall is below target for time on task.  Thus, we only see gains as students use LGL ELA Edge for over 3.6 hours.
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Unless we are examining a sub-group like ELL, by 6th grade, we would expect vocabulary (VO) and comprehension (CO) to have the greatest gains.  
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Although the sample size is smaller, the high use group has the greatest gains in comprehension (CO).
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Low 0.30 0.33 0.21 0.69 0.60 1.16 252
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